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WHO IS MOST LIKELY TO RECOMMEND A BRAND?
Referral marketing experts share their insights into the demographics
most likely to refer different categories of products.

EXPERIENCES

are the most referable products / services

Foid & Drink

Likelihood to recommend
a food/drink brand:

65*

of all respondents

By sex:

S

By age:

Popular across all ages
% per age group

Travel

Likelihood to recommend
a travel brand:

of all respondents

By sex:

59%
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54%

By age:

of 25-34 year
olds are likely to
recommend a
travel brand

FASHION

Likelihood to recommend a
Leisure/Entertainment brand:

55*

of all respondents

By sex:

A

64*

of 25-34 year

@ olds are likely

® torecommend
a leisure brand
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Women are the leaders in the fashion referral stakes

Likelihood to recommend
awomen'’s fashion brand:

45

of all respondents

By sex:
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By age:

L 3 64%

of 18-24 year
olds are likely
to recommend
awomen's
fashion brand

Mews frshion

Likelihood to recommend
amen’s fashion brand:

38*

of all respondents

By sex:
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2 of25-34 year
olds are likely
to recommend
amen’s fashion
brand

HOMEWARES

Likelihood to recommend
a homewares brand:

of all respondents

a By sex:
A
By age:

of 25-34 year
olds are likely
to recommend
a homewares
brand
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Likelihood to recommend
a childrenswear brand:

30*

of all respondents

By sex:
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By age:

e 43%
i of 25-34 year
o000 olds are likely

to recommend
a childrenswear
brand

BEAUTY
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Likelihood to recommend

a beauty brand:

41*

of all respondents

By sex:
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By age:

58*

of 18-24 year

olds are likely

to recommend

a beauty brand

THE GENDER EFFECT

The only 3 sectors where men are more likely to refer than women

i

Likelihood to recommend a
sports clothing/equipment brand:

37*

of all respondents

23828 50"

¥ of 25-34 year
eeeee oldsarelkelyto
recommend a
sports clothing
or equipment
brand

Source: Mention Me partnered with One Poll
who questioned 2000 UK consumers (Sept 2017)

Financial sehices

Likelihood to recommend
a financial services brand:

43

of all respondents

By sex:
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By age:

Most likely
to recommend:
25-34 year olds.

Least likely
to recommend:
55+ year olds.
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Likelihood to recommend
a technology brand:

48

of all respondents

By sex:
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@mm-

By age:
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: :: of 34-35 year
00000 old are likely to
recommend a
technology
brand
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